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摘  要 
 
 











通过对 G 公司的员工幸福感及各影响因素的调查，来确定各因素对 G 公司






员工的幸福感产生 大的影响。而 SEM 则是通过对不同调查对象在某一因
素变化时，其幸福感的变化情况去进行分析，从而了解该因素对幸福感的影
响系数，并且 SEM 能够同时对几个因变量进行比较。因此，SEM 能够更客
观的对员工幸福感的各影响因素的影响大小进行评价。本文以 G 公司为案
例，通过对影响 G 公司员工幸福感的因素进行分析，并根据分析结果提出
相关的建议，为 G 公司人力资源管理决策的制定提供参考。 
 




























In the research of employee counseling, job satisfaction is always referred 
and more and more people believe promotion of job satisfaction is capable of 
dramatically advancing performance. However, many coming researches 
indicate that job satisfaction is not remarkably related to performance. With the 
development of management psychology, subjective well-being is put forward 
by positive psychology, which is integrated evaluation to qualify of 
life).Subjective well-being of employee includes not only job satisfaction, but 
also evaluation to life, environment and etc, which is a comprehensive 
psychology index. Research also shows that subjective well-being is remarkably 
related to its performance. 
Therefore, this article will do a comprehensive study on well-being, and 
based on theory, to determine the influence of factors to the well-being of 
employees by the research on the well-being and influential factors of employees 
from G Company. In this paper, SEM model is used on analysis for the degree of 
influence factors of G employees’ well-being. In past studies, the survey research 
method used by researchers is divided into two steps. Firstly, arrive at the 
various factors correlation with happiness by the analysis to happiness and 
satisfaction of each factor for the object under investigation. And then research 
the subjective consciousness of the object being investigated to understand 
which factors in the subjective consciousness are more important. However, the 
study found the factor which employees feel important may not be the greatest 
impact on the happiness of employees. The SEM investigation of different 
objects by a factor change, the changes in the results of their happiness to be 
analyzed to understand the factors that impact on the happiness factor and SEM 
can also be compared on several dependent variables. Therefore, SEM can be 
more objective sense of well-being of employees of each factor affecting the size 
of the evaluation. Based on the impact on employee well-being of the G's 
analysis of the factors related to the reference made recommendations to make 
G's human resources management to achieve better results. 
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第一章  绪论 










































过对 G 公司的问卷调查，结合以往的文献资料，分析 G 公司员工幸福感的
影响因素，再针对这些影响因素的影响系数对 G 公司提出相应的建议，为 G
公司的领导层在制定激励对策时提供参考。 
本论文以 G 公司的员工为研究对象，采用理论分析与实证研究相结合











    3、系统分析法 
首先，在对理论研究的基础上，利用结构方程模型（SEM）对影响 G
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